
Igniting a Chain Reaction of 
Learning (November 2009)

Recommended classes: Language Arts, 
Science, Business
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Across

People who buy or use things1.
To figure out, as in a code or a mystery3.
Word for a situation that is the opposite of 
what is expected or appropriate

5.

Down

Because of a lack of funding, each new issue 
of the magazine will require money from a 
______

2.

Flood, downpour3.



The writer is an author of books for _____6.
Absorption in, involvement with7.
Nonsense term from Louis Carroll’s poem9.
Clear, cohesive, understandable11.
The writer compares the amount of spam to 
this natural disaster

13.

In addition to the magazine, there is a Chain 
Reaction ___ ___ (2 words)

15.

Technology provides _____, but cannot make 
up for a lack of reading skills

16.

Rhyming phrase about meaningless or 
confused language (2 words)

20.

Language limited to a particular group or 
subject

21.

The writer argues that younger readers are 
increasingly ____, interested in and dependent 
on images

23.

The study of teaching25.
Large wave caused by an earthquake26.
The issue on this topic has been distributed to 
the most readers (2 words)

27.

Cost of the magazine28.
Metaphorically, someone who allows access 
to a subject

29.

The writer knew stories for children would 
need to be ____ to read

30.

Standard costs of operating a business31.
Catalyzed, started, initiated32.

One job the writer has had4.
Media strategy of highlighting violent, 
scandalous, or unusual stories

8.

Educational magazine from the writer’s 
childhood (2 words)

10.

Chaos12.
Greatly changed14.
To explain or clarify a confusing or 
mysterious subject

17.

The writer asserts that everyone needs to be a 
____ _____ (2 words)

18.

Smart, quick-witted, sophisticated19.
Sharpened, focused, improved22.
Danger24.
The author argues that Chain Reaction is like 
a ___, which authorizes students to travel 
through university research

25.


